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GIRBAU SUBSIDIARIES JOIN FORCES AND DEVELOP A UNITED STRATEGY IN THE GLOBAL MARKET MEETING
The meeting that regularly brings together the heads of the subsidiaries at Girbau’s headquarters in Vic was an opportunity to create common development strategies on the theme of "Growing Together"
Vic (Barcelona), November 16th.- From the 7th to 11th of November, the heads of the fourteen Girbau Group subsidiaries participated in the Global Market Meeting (GMM), which took place at the manufacturer’s headquarters in Vic.
The meeting is held regularly to introduce new products to the Group’s subsidiaries, create common development strategies and share experiences. The GMM is the ideal place to establish synergies and foster understanding between teams from different parts of the world.  

The 2011 GMM has been especially rewarding because it has highlighted "the great ability that all the subsidiaries have to work together, in particular the companies that have recently joined the group", commented Export Vice-president Santi Carol. "Leaving aside the differences in age, language or experience, they have demonstrated a willingness to participate in a project that has particular challenges in each country," added Carol.
The conference programme combined professional activities with leisure activities and team building.  
"We bring the Global Marketing Meeting to a close with the conviction of having a great team that is compact, efficient and well connected, and that transmits a positive outlook as well as a spirit of unity and camaraderie." affirmed Jordi Bosch, Export Sales Director.
About Girbau Group  (www.girbau.com)
With its 50 years of experience, the Girbau Group is a worldwide reference point in the manufacture of machinery for laundries of any size, installed in businesses of all kinds: hotels, hospitals, restaurants, industrial laundries, coin-op laundries, camping sites, cruise ships, etc. The group offers comprehensive laundry solutions based on efficiency, profitability and sustainability, by constantly reinvesting in innovation and the goal of continuous improvement.  

With five of its own production centres, it has subsidiaries in Argentina, Australia, Brazil, China, Cuba, the Dominican Republic, France, Germany, India, Italy, the United Arab Emirates, the United Kingdom and the United States plus a network of distributors and technical services in over 80 countries around the world.
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